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CULTURAL AND HISTORICAL CODE OF PHRASEOLOGICAL UNITS
WITH GASTRONOMIC COMPONENT IN ENGLISH, UKRAINIAN
AND FRENCH LANGUAGES

Summary. This article examines the cultural and historical code of phraseological units
with a gastronomic component in English, Ukrainian and French through the prism of linguistic
culturology. Modern Ukrainian linguistics aims to study the problems of interaction of language,
culture and consciousness in society. Linguistic and cultural studies occupy a leading place in
science. Phraseological units with a gastronomic component reflect the national identity, history,
culture, traditional way of life of the English, Ukrainian and French peoples, respectively, and is
a segment of the phraseological picture of the world of these ethnic groups. The studied idioms
originated on a national basis and have their roots in different epochs. Their sources are related
to customs, traditions, beliefs, historical events, social and political aspects of people’s lives, their
way of life, folklore and literature. The research material was 435 phraseological units of the
English language, 357 phraseological units of the Ukrainian language and 527 phraseological
units of the French language with a gastronomic component. The main purpose of the study is to
describe and compare the cultural and historical specifics of phraseology with the gastronomic
component in English, Ukrainian and French. The main concepts of the research were formulated
in the article, the most frequent gastronomic components in English, Ukrainian and French
phraseology were determined; the researched material is classified by lexical groups, linguistic
and cultural commentary on each of the lexical groups and comparative characteristics of
phraseological units of English, Ukrainian and French languages are given. The result of the
study is that phraseology with a gastronomic component in three languages (English, Ukrainian
and French) really shows the features of national cuisine, history and culture, linguistic and
cultural worldview of peoples, has common features and values. Based on the collected data, we
can conclude that the phraseological systems of English, French and Ukrainian language are in
some way similar and differ. The analysis showed that the gastronomic component belongs to the
active class of components of phraseological units in all three languages.

Key words: lexical groups, item, idiom, phraseology, linguistic picture of the world, cultural
commentary, national identity.

© Paliy Vasyl, lanytska Olena, 2022



172 MMPOBJIEMU 'YMAHITAPHUX HAYK. CEPIS «®IIOJIOI T5». Bumyck 49

HAJIIH Bacuns — xanoudam nedazoziunux Hayk, Ooyewm Kaghedpu npaxmuku HiMeyvkoi ma
@panyysvroi mos, Pisnencokuil 0epoicasrutl 2ymanimapruil ynigeepcumem, eyi. Cmenana banoepu, 12, Pisne,
33028, Vkpaina (vasilpaliy@ubkr.net)

ORCID: https://orcid.org/0000-0002-8782-3602

AHUIIPKA Onena — cmapwiuii uxiaoay xageopu npaxmuxu Himeywvkoi ma ¢panyyzvkoi mos, Pies-
HEHCbKULL OepocagHull eymanimaprull yHieepcumem, eyi. Cmenana banoepu, 12, Pisne, 33028 Ykpaina
(olena.ianytska@ukr.net)

ORCID: https://orcid.org/0000-0002-6252-0218

DOI: https://doi.org/10.24919/2522-4565.2022.49.24

Bioniorpadiunuii onuc crarti: Maxiid B., SAaunska O. (2022). KynbTypHuil Ta icCTOpHYHHN KOJ
(dpazeornoriMiB 3 TaCTPOHOMIYHMM KOMITOHEHTOM Y AaHDNIKCBKiH, YKpaiHCBKiH Ta (paHIy3bKid MOBax.
IIpobnemu eymauimapuux Hayk: 30IpHUK HAYKOBUX npayb Jpo2oduybKkozo 0epicagHozo neddazocivHo2o
yuisepcumemy imeni leana @panxa. Cepia «Dinonoziay, 49, 171-176. doi: https://doi.org/10.24919/2522-
4565.2022.49.24.

KYJAbTYPHHUM TA ICTOPUYHUIM KOJ ®PA3EOJIOTI'TMIB
3 TACTPOHOMIYHHAM KOMIIOHEHTOM Y AHITIIACBHKIN, YKPATHCBHKIN
TA ®PAHITY3BKI MOBAX

Anomauin. Y cmammi 00cniodxiceno KyIbmypHuili ma icmopuyHuil Koou @paszeono2izmie 3
2ACMPOHOMIYHUM KOMNOHEHMOM y AH2TTUCHKIN, VKPAIHCOKIU ma panyy3vKil MO8aAx Kpizb npusmy
JIIH2BOKYIbMYpON02ii. JIiH2e80KYIbMYPONI02IUHI 00CAIONCEHHSA NOCIOAIOMb NPOBIOHE MICYe ) CYUACHOMY
MOBO3HABCMEI 3A2A7I0M, YKPAIHCbKOMY 30Kpema. Ppazeonocizmu 3 acmpOoHOMIYHUM KOMNOHEHMOM
8i000paicaoms HAYiOHAIbHY CBOEPIOHICMb ICMOpIi, KyIbmypu, mpaouyiitHoczo cnocody Hcummsi
AH2NINCLKO20, YKPAIHCbKO20 Ma (PaAHYY3bKO20 HAPOOI8 i € cecMenmomM (ppazeonociunoi Kapmunu
ceimy yux emuocis. Jlocniodncysani @O 6uHUKIU HA HAYIOHAIBLHIN OCHOBI MA CA2Al0OMb C80IM KODIH-
HAM PI3HUX enox. [icepena ixHbo2o noXo0ceHHs N08 'a3aHi 31 36U4asAMU, MPAOUYIAMU, GIDYBAHHAMU,
iCMopuyHUMU NOOIAMU, COYIATbHUMU MA NOTTMUYHUMU ACNEKMAMU HCUMMSL HAPOOi8, 3 IXHIM nooby-
mom, gponvkaopom ma nimepamyporo. Mamepianom docnioxcenns nocuyeysanu 435 ¢ppaseonociunux
00UHUYb aueniticokoi mosu, 357 gpazeonoziunux oOuHuYb yKpaincovkoi mosu ma 527 ¢ppaseonoziu-
HUX OOUHUYb PPAHYY3bKOI MOBU 3 2ACMPOHOMIYHUM KOMHOHEeHmMOoM. Mema oocniodcenHs — onuc ma
3ICMABNeHHsl KYIbMYypHOi ma icmopuunoi cneyugiku ¢ppazeono2izmie 3 2acmpoOHOMIYHUM KOMHOHEH-
MOM Y AHRIUCHKIL, YKPATHCHKIN ma (hpanyy3bKitl MOBAX.

Y cmammi ymouneno ocHo8Hi NOHAMMS 0OCNIONHCEHHS, BUSHAYEHO HAUYACMOMHIWI 2acmpo-
HOMIYHI KOMNOHEHMU 6 AHINIUCHLKIlU, YKPAIHCOKIU I Qpanyy3vKiti (hpazeonodiax, CKIACU@piKkosauo
00CI0JHCeHUU Mamepian 3a JIeKCUYHUMU 2PYNAMU MA OAHO JTIHSBOKYIbIMYPONO2IUHUL KOMEHmAap 00
KOJICHOT 3 HUX, 30IlICHEHO 3ICMABHULL AHANI3 PPA3EON0IHHUX OOUHUYD AH2NIUCHKOL, YKPAIHCLKOI ma
@panyysvkoi Mos. Pe3ynomam 00CniONHCeHHs NOIA2AE 8 MOMY, WO HA Mamepiaii AHeNilCbKUX, YKPAiH-
CbKUX ma qbpam;y%;cux qbpaseozzoemue i3 2aCMPOHOMIYHUM KOMNOHEHMOM 3AC8I0YEHO 0CODIUBOCTI
HayioOHANbHOI KYXHI, icmopii, Ky1bmypu, c8imo2nady yux Hapooie, a maxkodxic iXHi CHilbHi pucu ma
yinnocmi. Ha ocnogi 3ibpanux oanux 3po6reHo 8UCHOB0K, W0 Ppazeono2iuti cucmemu aueiiicbKoi,
@panyy3pKoi ma yKpaincbKoi MO8 Maoms nomidc co60i0 K CRilbHI pucu, max i 6iOMinHi. Ananiz
NnoKa3as, Wo 2acmpoHOMIYHUL KOMNOHEHM HALeHCUMb 00 AKMUBHO20 KAACY KOMNOHenmie gpazeo-
JI02I3MI8 Y KOJCHIU 13 O0CAIOHCYBAHUX MO8.

Knrouosi cnosa: nexcuuni epynu, oounuys, ioioma, (hpazeonois, Mo8Ha KapmuHa c8imy, Kyib-
MYPHULL KOMEHMAp, HAYIOHAIbHA I0eHMUYHICMb.

Relevance of the topic. It is determined by
the expansion of the scientific interests of Ukrainian
scientists to study the problems of interaction of
language, culture and consciousness, as well as the
evolution of linguistic culturology as an independent
scientific paradigm of social knowledge. Today, the
need to analyze the basic components of linguistic

and cultural communities, intertwined in dynamic
linguistic and cultural space, is more important than
ever. The study of the food code in English, French
and Ukrainian phraseology is a new problem
and has not been worked out either in theoretical
and methodological or in applied aspects, which
emphasizes the relevance of the research issues.
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Analysis of recent research and Presentation of the main research
publications. Phraseological units with a material. Phraseology is a branch of linguistics

gastronomic component are the object of
consideration in theoretical and practical research
of scientists such as Branitska Y., Burkova P,
Kopchak O.I.,, Lapynina O., Bartoshi V.,
Dabrowska A., Chollet 1., Cheminée P. and others.
Phraseology is a stable combination of words
with complex semantics, which are not formed
by structural and semantic models of variable
phrases (Dabrowska, 2019). Phraseological
units with a gastronomic component reproduce
the past of the British, Ukrainians and French,
and reveal the present character of peoples.
Food is the basis of life in any culture and plays
a crucial role in human life. The phraseological
fund of the language allows to effectively study
English, French and Ukrainian cultures from the
point of view of linguistic and cultural studies, to
compare both directly the languages and cultures
of the peoples. The object of research is the
cultural and historical code, which is studied in
phraseological units. The subject of the research
is English, Ukrainian and French phraseological
units with a gastronomic component. The
research material is 435 phraseological units of
the English language, 357 phraseological units of
the Ukrainian language and 527 phraseological
units of the French language with a food
component.

Definition of the purpose and main
tasks of the research. The aim of the work is to
describe and compare the cultural and historical
specific features of idioms with the gastronomic
component in English, Ukrainian and French
languages. Achieving this goal became possible
as a result of solving the following tasks: to
formulate working definitions of «phraseology»,
«cultural and historical codey; identify the most
frequent gastronomic components in English,
Ukrainian and French phraseology; classify
the researched material by lexical groups; give
linguistic and cultural commentary on each of the
lexical groups and comparative characteristics of
phraseological units of English, Ukrainian and
French. The principle of systematicity is integral
to the study of any lexical material, because the
semantic structure of a word exists in language
not in isolation, but in the system, it is correlated
with other words, and the volume of each meaning
of the word depends on it.

in which lexically indivisible combinations of
words are studied. Phraseology is also called
a set of established phrases and expressions.
Phraseological unit is a reproducible unit of
language of two or more words, integral in its
meaning and stable in composition and structure.
The semantics of the word is the result of the
reflection of reality, fixed in the minds of the
representatives of a particular language group
for this material shell (Lakoff, Johnson, 2003).
The selection of thematic groups of gastronomic
components is closely related to the nutrition
of the English, French and Ukrainian peoples,
the development of industrial relations and
productive forces, and shows how extralingual
factors affect the development of vocabulary.
Gastronomic components, which name food
of animal and plant origin, are combined into a
structurally complex group with many thematic
subgroups, each of which has a different activity
in the process of phrase formation in English,
Ukrainian and French.

Cereals, and flour products subgroup.
Thematic subgroup, which includes such
gastronomic components as bread/le pain/xnio,
cake/la brioche/micmeuxo, la farine de blé/
nweHuune bopowno, rice/ le riz/puc etc. A lexical
item bread/pain/xni6 is the most commonly
used in the studied phraseological units with a
gastronomic component. In all linguistic cultures,
bread symbolizes something vital, both materially
and spiritually: French. «pain quotidien (donnez-
nous notre pain quotidien)y and Ukr. «x1i6
nacywnutiy. This phraseological unit comes
from the prayer given in the Gospel: «Give us
this day our daily bread.» In this expression,
bread symbolizes not only material and spiritual
food, but also a source of strength that constantly
nourishes our spiritual life. In French, English
and Ukrainian language pictures of the world,
bread also symbolizes a minimum of food: Ukr.
«nocaoumu Ha Xio i 600y», «cudimu Ha 800i ma
Xnibiy, «nepebusamucs 3 xniba Ha keacy and
French «vivre aupain et al’eau» — <«KATH 3 XJ100M
Ta BOJIOIO», «mettre qn au pain et a [ ’eauy — «xiii0
3 BOOIO», «manger du pain sec» — «iCTH CyXui
X7io», «chercher son painy — «IyKaTu XIio»
and others. In three languages, bread symbolizes
earnings, self-sufficiency: Ukr. «zapobnsmu na
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Xnib», «mamu ceii xaio», French «gagner son
painy» — «3apobnamu Ha xXaioy, «gagner Son pain
a la sueur de son fronty — «3apobnsamu xuio 6
nomi uona» Eng. «earn one’s daily bready». In
Ukrainian, English and French cultures, Ukr
«xnio siooumu (siobusamu)y, French «enlever
(Oter, retirer) le pain de la boucheh» — «3abpamu
xni6 3 pomy». As noted, bread is a type of food
that is hard to come by; this feature has been
rethought in the categories of value that has
made bread the most revered food (Rat, 2002) .
Confirmation of this we can find in the following
English phraseological units «as [ live by
bread» — a word of honor, I swear by life; « daily
bread; bread and buttery — income; «bread-and-
butter letter» — a letter of thanks sent after a visit;
«bread and water» — minimum ration; «greatest
thing since sliced bready — the best thing; «know
which side one'’s bread is butteredy — know
which side of one’s bread is buttered; «break
bread with smby — to share a meal with anyone;
«cast one'’s bread upon the waters» — to do nobly,
without expecting a reward; «bread and circuses;
white-bready — boring, routine. Thus, during our
research it was found that phraseological units
with a gastronomic component of this subgroup
are used quite often.

Meat and meat products, eggs subgroup.
The subgroup includes the following gastronomic
components: meat/la viande/m sico, ham/jambon/
wunka, bacon/le bacon (lard) /cano, sausage/
le saucisson/kosbaca, egg/les oeufs/atys etc.
The popularity of meat products in Ukrainian
cuisine is reflected in numerous idioms with the
gastronomic component of meat, which is one
of the most used in the studied phraseology. For
example, «3uae kiwka, yue m’sco 3’ina» — about
a man who knows his bad deed, «ui puba, wi
m’sco» — has no exact definition, «eonoonomy i
xpyw m’saco» — about the unpretentious man. It
should also be noted French phraseology with the
component la viande/meat: — «la viande creuse» —
lean meat; vain hopes, «ce n’est pas la viande
préte» — is another long song. Also, it is worth
noting that in the French mentality, the component
of meat and meat products has a negative color:
«oeil bordé de jambony — «eye framed by hamy,
red eyes from fatigue, «acheter un canardy —
«buy a duck», which means» believe in fake news
«, «viande froide» — «cold meat» — a corpse. The
«meat» components in English include meat,

beef, mutton, bacon. In the English phraseology,
in most cases these images symbolize happiness,
success, something necessary or appropriate.
We attribute this to the fact that at the end of the
XIII century, meat began to be associated with
physical strength, later becoming an integral part
of the diet of aristocrats (Aerts, Molenberghs,
1998). So meat in English culture is not the food
of the common people — the poor peasants did not
eat it: carry meat in one s mouth — to be a source
of income; cry roast meat — to tell everyone
about your happiness, bring home the bacon — to
achieve great success. In Ukrainian phraseology
and culture, the most popular product of animal
origin is lard. Phraseological units with a lard
component have a positive connotation, pointing
to something pleasant and desirable «ax xim na
canoy, «AK CaiomM MACMUumuy, «AK caiom no
2yoaxy.

A prominent place in this subgroup is
occupied by eggs/les oeufs/aiiys component in
three languages. The egg has long been one of
the most common and affordable food, and in
mythology and religion, it is a symbol of life,
purity, origin and fertility, as well as an integral
attribute of Easter. For example, the French
associate the concept of «success and profit»
with the lexical item: oeufs — «eggs», which is
reflected in the phraseological units «tuer la
poule aux oeufs d’or» — «kill a hen that lays
golden eggs» (deprive yourself of future benefits
through immediate needs, “qui casse les oeufs les
paie” (“one who breaks eggs, pays”) (everyone
should be responsible for their actions).
The designation of long work is close to the
semantics of the egg component in the Ukrainian
language: «nocumucs sk kypka 3 auyem» — to do
something for a long time without results, «ax
keouxa Ha Auysxy — to take care of someone,
something. Quantitative indicators of our study
prove the opinion of some anthropologists that
eggs in English cuisine are a basic component.
Until the twentieth century they were the most
satisfying and affordable food among the
common people (Dabrowska,2019). The image
itself is characterized as something insignificant
(«To take eggs for money» — deceive, be deceived,
demolish the image), even banal, but which still
has value: «Better an egg in peace than an ox in
wary — It is better to have something in a peaceful
way than using war. The egg component can also
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denote an activity, especially in the context of
the addressee’s interference in the addressee’s
affairs: Go and teach your grandmother to suck
eggs; Have eggs on the spit.

Vegetables and greens subgroup. It is a
significant subgroup in terms of the number of
gastronomic components: potato/la pomme de
terre/kapmonns, cabbage/le chou/kanycma, beet/
la betterave/oypsax, pepper/le piment/nepeyp,
tomato/la tomate/nomioop and others. Today, it
is impossible to imagine the menu of Ukrainians
without potatoes, which has become one of the
main food and an ingredient in many dishes.
Potatoes of Ukraine appeared in the XIX century.
At first, the peasants were suspicious of growing
potatoes, because this plant was unfamiliar to them,
raw potatoes were so tasteless that even dogs did
not want to eat it. But later they realized that boiled
potatoes are very tasty and filling (Avksentiev,
1988). And already at the end of the XIX century,
when big cities appeared, potatoes were the most
important food product, especially for the poorer
sections of the population — «xapmonia — opyeuil
XO» — «Maiouu Kapmonmo, 3asxicou oyoeut
cumum ma 6 oocmamxy . The French associate
the lexical unit potato not only with poverty, but
also with its proper processing, which is reflected
in the expression: “Personne ne veux manger
de pomme de terre crues‘ — no one wants to eat
raw potatoes. Thus, to determine the red color in
French, we found seven options for comparison
with plants: — “rouge comme une betterave (une
cerise, une gigne, une framboise, une fraise, une
pomme, une tomatey —red (ruddy) as beets (cherry,
sweet cherry, raspberry, strawberry, apple, tomato).
In the Ukrainian language there are complete
analogues — «uepBoHull K OYPsK, YEPBOHUL K
nomioop». Tomatoes began to be eaten first by
the French since the Revolution, and later on by
Ukrainians in the twentieth century (Dabrowska,
2019). Potatoes are a very popular vegetable in
Great Britain, so its name appears in a number of
popular expressions. Everyone is familiar with the
expression “couch potato”, which means a lazy
man who spends all his time lying on the couch in
front of the TV. In modern slang, there is a similar
expression: “mouse potato”, which means a person
who spends all his time on the Internet or playing
computer games, dependent on the computer.
“A hot potato” — an unpleasant thing or question
that you want to throw, but have to deal with it;

what you want to get rid of as soon as possible. For
example, French «envoyer des tomates»- to throw
tomatoes, about the bad acting, so in Ukrainian
language there is a phrase «zakuoamu suysamuy,
«air tomatey — «BUIVIAATU SIK TIOMIopy», stupid
look. Pepper in French and Ukrainian languages
is associated with sharpness and pepper: French
«donner du piment a la conversation» — «to give
the conversation sharpnessy», Ukr. «eocmpuii sk
nepeywby —about a corrosive person. Also, the lexical
unit pepper can be used in phraseology in the sense
of severely punishing someone: «gcunamu (Oamu)
nepyro komycwvy. Vegetables such as cucumber and
beet are also popular in English language culture.
“As cool as cucumber” — calm, unmoved; in spite
of tense atmosphere; “As red as beetroot” — red as
beets, red as cancer (from shame, embarrassment,
anger).

Milk and dairy products subgoup. This
thematic subgroup is presented in our study by
the following gastronomic components: milk/lait/
monoxo, butter/beurre/macno, cheese/fromage/
cup, cream/la creme/sepuku etc. Cheese is one
of the favorite gastronomic delicacies of the
French, which led to the phrasing activity of the
fromage/cheese component. It is a component of
many desserts, sweet dishes and their essential
ingredient. Together with Italy, Switzerland
and the Netherlands, France is one of the most
important  cheese-producing countries and
produces more than 150 varieties. There are
a lot of French idioms with this component:
“fromage et dessert” — what only the soul
does not want, “frouver un bon fromage”- to
find a light job, “warm place”. For Ukrainians,
cheese is also a symbol of prosperity «sax cup 6
macniy — a quiet, rich life. For Ukrainians, milk
is a symbol of beauty and health: «disuuna —
kpoe 3 monoxomy» (she has a flourishing, healthy
look). Instead, we found an interesting example
that milk is a symbol of an unattainable dream
in France, expression “pot au lait de Perrette” —
a jug of Perette’s milk. The image is taken from
Lafontaine’s fable about a young peasant woman
who brings a jug of milk to the market, selling
which she will be able to buy chickens, piglets
and calves. While dreaming, she drops and
breaks the jug, and with it her dreams are broken.
Butter in France is a traditional baguette spread,
so this component in the phraseology is a sign of
wealth and success, as in ancient times: “battre
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son beurre” — take the best, “mettre du beurre
dans” — a joke, improve your financial situation.
In Ukrainian language, butter also means
abundance «sax cup y macni kamaemocsy, «AK
BAPEHUK ) MACHALY, «MACAOM KAWll He 3INCYEUL).
The image expressed by the English lexical item
cheese is often found in phrases denoting poverty
(bread-and-cheese marriage — marriage to the
poor). This is because cheese used to be made
in almost every home in England. Cheese has
been a typical food for farmers, miners, soldiers
and builders for centuries (Dabrowska, 2019). In
Ukrainian culture, on the contrary, phraseology
with the component cheese contains in semantics
a symbolic meaning of prosperity. A number of
proverbs, which include the components “cheese
and chalk”, indicate the presence or absence of
the ability to assess what is happening; “chalk
for cheese” — very low price for a good thing.
The next figurative component is the word butter.
In both English and Ukrainian phraseology, this
image has a positive connotation and is associated
with prosperity, luxury: “butter one’s bread on
both sides ~ — to afford excessive luxuries; “have
one’s bread buttered for life” — live in abundance.

Conclusions and prospects for further
research on this topic. Gastronomy component
as a carrier of cultural information determines the
national and cultural semantics of phraseological
units. Their semantic structure is formed under
the influence of linguistic and extralingual factors,
which determines the national character of the
studied language units. The main social factors are
life, customs and traditions, religious views, beliefs
and omens, folklore, development of literature and
music, handicrafts, trade and professions, history,
government and foreign policy, social status and
economic development. Based on the collected
data, we can conclude that the phraseological
systems of English, French and Ukrainian language
are in some way similar and differ. The analysis
showed that the gastronomic component belongs
to the active class of components of phraseological
units in both languages. It was found that the
most frequent in the study of English, French
and Ukrainian languages are phraseological units
with a gastronomic component of the thematic
group «Food of animal and plant origin», which
correspond to standards, symbols, stereotypes of
the national culture of a certain people.
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